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Complete the Section 4 Case Study (Steps 5 and 6 only) on page 7.23 of the textbook. Write responses to Steps 5 and 6. In your response to Step 5, explain how you will market your website, giving specific information about the methods you will use. In response to Step 6, write up a maintenance schedule detailing the updates needed and the frequency of the updates.

Section 4 Case Study page 7.23

5. Market your Web site. Review the Web-based and traditional marketing methods discussed in this chapter. Identify and implement a combination of methods that will announce your Web site’s presence to the world and generate a high volume of traffic.
Marketing a Web site properly will help obtain more traffic for the site. There are several ways to market a Web site. Traditional methods are through word of mouth, print ads, promotional items, radio/television, and email newsletters. It is important to include logos and the Web site address on all company products such as promotional items and print items such as business cards and stationery. Email newsletters should be sent on a regular basis and only with permission from the recipients. They should contain useful and informative information that will encourage visits to the site or business, etc. The Gentleman’s Quarters Web site address was distributed to a small group through email; some of those recipients forwarded that email as well. The Web site address will appear on business cards and any print ads as well. 

Web based methods of marketing are search engines, submission services, link exchange sites, and banner exchange sites. I plan to submit this Web site address to search engines such as Yahoo, MSN, and Google.  I will also utilize a link exchange site such as http://www.linkleads.com/ or http://www.monsterweblinks.com/. 
6. Maintain and update your Web site. Develop and follow a regular schedule to add changing, timely content, check for broken links and add new links, document the last reviewed date on your Web pages, respond to audience feedback, and identify benchmark and resource sites.

It is important for Web designers to know Web pages are never really “done.”  It is important to develop and follow a regular maintenance schedule to ensure all the pages on the Web site are working properly.  To maintain a Web site, several things must be considered. Adding accurate content and changing it regularly is important because it provides a reason for visitors to return to the site on a regular basis.  It is important to check the information for factual accuracy as well as for grammatical correctness. This helps to create a credible Web site. It is critical to check for broken links. There is not much worse than sending a visitor to a page that does not work any longer. Links to other pages of the Web site as well as to other Web sites must be checked on a regular basis to ensure those pages are still in working condition and still contain content relevant to the Web site.  It is important to document the last reviewed date on Web pages, whether the content is updated or not. This will allow visitors to see that the information is being reviewed regularly and is current.  Gathering user feedback, either through email, an interactive form, or other means will help the Web designer to see what may need to be addressed, updated, changed or acted upon. Feedback is important and should be considered and acted upon accordingly.  Keeping up with new technology and resources and implementing them within the Web site will show visitors that the information is current and will keep them interested in making return visits to the Web site.

Maintenance schedule for Gentleman’s Quarters Web site

· Add changing, timely content – The 1st of every month, or as needed.

· Check for broken links and add new ones – Weekly

· Document last reviewed date on web pages – Weekly, as reviewed.

· Gather user feedback and act on it – As it is received, will be acted upon if necessary.

· Apply new ideas and technologies – As new technology is available and learned, it will be applied to the Web site as needed.
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